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“The time is always right to do what is right” famously said Martin Luther King, Jr.

While the world economy continues to grapple with uncertainty and challenges, those in

the driving seat should look beyond today at the opportunities inherent now for tomorrow.

Corporate Social Responsibility is that vehicle that can help businesses to ride out the
storm. With clear benefits arising out of a synergetic commitment to business and society,

it helps to define a clear and strategic path to long term success. The Arabia Corporate
Social Responsibility Network (ACSRN) aims to facilitate the process through a range of
value added products, services and platforms. Formed in 2004, it continues to challenge
Jforward thrusting businesses to go beyond the bottom line approach and embed social,

environmental and governance principles into their core operations. The network has

grown reasonably fast into a regional forum for exchange of values and ideas, sharing of
knowledge and best practice. We are deeply indebted to all individuals and entities that
have played a role in this progression. This brief report includes an outline of the activities

of the ACSRN in 2010 and hopes to cast light on the efforts of organizations that have

demonstrated commitment to inclusive stakeholders and the desire to lead from the front.

Habiba Sultan Al Mar’ ashi
President & CEO



Driving and Nurturing Sustainable Development in
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Introduction

Corporate Social Responsibility (CSR) is the framework that enables Mission—driven companies
to deliver immense value to the society and to the environment. With the goal of capacitating
companies to optimize the potential of their CSR initiatives and grow CSR Leaders in the Arab
World, the Arabia CSR Network (ACSRN) is implementing programmes that drives enterprises
to identify specific issues and enable them to spearhead cost-effective solutions that leverages their
core competencies. Through ACSRN's capacity building programmes, companies are able to draw
environmental and community development strategies that are targeted to the change needed by
the society and the environment — enabling companies to focus on CSR investments such that it
can deliver the desired economic, social and environmental returns.

Since its inception in 2004, ACSRN is working to keep companies cognizant about their power to
make significant contributions in solving social and environmental problems while they internally
create economic value. Cross-sector partnerships were forged so that strengths can be combined to
come up with the most effective solutions that empower stakeholders to innovate and take part in
addressing the most important issues they face.

1o promote exceptional performance and drive continuous improvement among companies in
the Arab World , the Arabia CSR Awards is the platform that commends local and international
organizations that demonstrate outstanding leadership on corporate sustainability. The Arabia
CSR Network honors and highlights the best practices of companies across the Region that integrate
stakeholder engagement, environmental stewardship, good governance and transparency into their
core strategies which enables them to stay ahead of competition.

In 2011, ACSRN will focus on driving innovations by providing value added services on social
business performance measurement as well as platforms for discussions to further strengthen
the social development and environmental programmes of companies. In line with the goal of
continuous improvement and to enable companies to stand out from the crowd in communicating
their progress, ACSRN will introduce performance measurement methodologies so that companies
in the Arab World can evaluate and share the tangible outcomes of their social and environmental
investments.



CSR in the Arab World

Among companies in the Arab World, the notion of altruism is about taking responsibility to the
welfare of their employees, ensuring the integrity of their products, contributing to the development
of the society and managing the health of the environment.

As an Islamic Region, the economic development of most countries of the Arab World is driven by
the positive action that Companies instill in their business strategy. The great prophet Mohammad
(peace be upon him) incites that the underpinning reason for the economic success of a business are
the righteous values and norms as business operators are reminded to “... give full measure when
you measure, and weigh in a balance that is true...” (Quran, Sura Al Israa — 17:35). Charity is
one of the most important and basic way in Islam to help and support the society, where earning
Allab’s blessing is the utmost motivation of charity work.

The Arabia CSR Network believes that CSR may be transformed into a leverage intervention - or
an action that can create positive change to a critical mass of stakeholders in a single stroke — by

providing holistic value added services that can catalyze measureable, long-term and sustainable
social change. ACSRN has kept companies abreast about the most pressing challenges confronting
the world — such as global warming, over population, extreme poverty, illiteracy, and many more.
In line with this goal, ACSRN facilitates knowledge and capacity building by providing companies
with insights about how allocations for social and environmental policies and projects could be
deemed as investments that can generate tangible value on a sustained basis.




Arabia CSR Network 2010
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The Arabia CSR Network is a multi-stakeholder platform that engages small and large
businesses and corporations in the UAE and the Arab region. Through tangible workshops,
seminars and networking opportunities members of the Arabia CSR Network are exposed
to a unique platform where thay can share CSR experiences and seek sustainable solutions
in a rapidly changing world. In order to survive the challenges of today’s world, businesses
must apply the triple bottom line at the center of their business strategy. The workshops
in 2010 took a look at some of the most burning issues of the day, offering perspectives

from a range of experts and practitioners.



Workshop 1: Carbon Emmissions Offsetting & Trading

“Carbon Emissions Offsetting and Trading”
66 members 46 organizations. ‘Failure or Future?

Mr. Nick Main,

Mrs. Maha Abdul Majeed,




Mr. Philips Moss,

Mr. Kirk Miller,

Mr. Hans Bolscher,

Mr. Svend Soyland,



Mr. Bert Kleinveld,

In summation, the workshop was successful in opening the debate on an important theme related to Climate Change, which
is itself an issue at the heart of much of the ongoing discussions on the future of the world and the sustainability of the global
economy. It underpinned the need to explore tough yet innovative solutions at different levels of engagement, as well as a set
of complex stategies and action points. The participants were urged to be proactive and think broadly in order to overcome
preconceptions about carbon trading and consider its efficacy in managing the impact of businesses on the planet.

Workshop 2: Transparency and Good Governance




Dr. Nasser Saidi,

Dr. Ibtissam Al Kitbi,

Ms. Mariam Farag,

Mr Nick Nadal,

Ms. Maria Sillanpaa,

Like its predeseccor, the second workshop in 2010 provided a glimpse of the diverse challenges and solutions in Corporate
Social Responsibility; inviting companies to take the lead in driving corporate good conduct through better access to
information, greater accountability to stakeholders, and commitment to ethical standards. By bringing into the discussion
often sidelined and lesser understood issues, the Arabia CSR Network continued to add value to the CSR movement in the
Arab world throughout the year.




3rd Cycle of the Arabic CSR
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Press Conference for Launch of the Arabia CSR Awards

The third cycle of the Arabia CSR Awards was launched with a press conference on the
14th of May as assembled Media listened to a panel of speakers consisting of Arabia CSR
Network President and representatives of 2009 Award winners.

The Media was briefed on the previous Awards cycle, in which 60 companies with
operations in the GCC, the Levant and Northern Africa took part and submitted their
best practices. After thorough review and discussion by the international judging panel,
winners in three categories were honoured with the Arabia CSR Award 2009.

The Arabia CSR Awards was also set out to practice what they preach by ‘greening”
the third cycle. Whereas previous cycles called for hard copies of submitted materials,
participants were now able to complete the entire submission process online and in soft
copy. In addition, it was announced that the judging process for the Awards would take
place entirely online, in an effort to minimize the Carbon Footprint of the Arabia CSR
Awards 2010.
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Awards Clinic




The Awards Ceremony - Sustainability of the Minds and the Hearts

Apart from the UNGC, the Awards were also
sponsored by local and regional bodies such
as The Kanoo Group, TechniData and SAP
Company, and supported by Asian Institute of
Management, UNGC Local Network Sudan,
CSR Middle East and the Emirates Environmental Group. The Awards earned the support of 7 Days, Khaleej Times
and Gulf News.

Principles of the Global Compact within their operations. It was followed by an address by Dr. Elissar Sarrouh, UN
Resident Coordinator & UNDP Representative that showcased successful UNDP case studies from Egypt, Morocco and
Turkey and a talk by Mr. Ralph Thurm, Director, Sustainability Strategies, Deloitte Netherlands; and Head of Jury of the
Awards.

The morning plenary, consisting of Sir Mark and Mr. Thurm, addressed pressing issues of the 21st Century that offer clear
and succinct opportunities for CSR to play a pivotal role.

The plenary was followed by three simultaneous Working Sessions led by regional and international speakers, focusing on
important sustainability issues.




“Sustainability Equals Success in Today’s Tough Times”

Ralph Thurm Prof. Dr. Martin Hill,
Mohammed Al Mahmoudi, Mathias Stausberg,
Dr. Ashraf Gamal,

<«

Leading with Environmental Excellence”

Shawqi Sajwani, Abdul Aziz Al Midfa,
Farid Mohammed Ahmed,
Dr. Sadek Owainati,

Mr. Farid Mohammed Ahmed

“Stakeholder Engagement”

Dr. Gracia Ugut,
Mohamed Al Sarhan,
Krishnan,

conflict and ga
strategic thinking. Both N
highlighted how important the org

This session focused mainly on the integration o

needs of all who are touched by an organization’s activities i

stakeholder dialogue, firms not only demonstrate their commitme
Furthermore, by integrating stakeholder viewpoints into corporate strategy, sy.
avoided.

Kalyan

The afternoon session of the Arabia CSR Awards 2010 began with a strong sense of excitement in the air. Representatives
of companies in the finals, who had been notified in advance, poured in as the beautiful Raffles ballroom was decorated in

shades of rich gold.

Mr. Ligteringen, Chief Executive-GRI drew focus on global developments indicating the need for a more sustainable global
economy. He went on to highlight key CSR trends globally and the role of Reporting in addressing economic and social

challenges, with case reference to the Arab Region.




Winners of the Arabia CSR Awards 2010 were:

Dubai Customs in the Large category,
RSA Insurance in the medium category and
First Select in the small category

Ist Runners up for the three categories were:

SEKEM - Egypt ( Large)
Coca Cola Icecek - Jordan (Medium)
Tawasul - Oman (Small)

2nd Runners up for the three categories were:

Paltel - Palestine (Large)
Economic Zones World - Dubai (Medium)
Tiger Profiles (Small)

Winners of these two new categories were:

Best Newcome: Aldar Properties — Abu Dhabi
Best Project: Sayga - Sudan

ARABIA
CORPORATE
SOCIAL
RESPONSIBILITY
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Arabia CSR Network 2010
CSR Aoloeack

The Arabia CSR Network continued to engage a variety of organizations and individuals
to advance Corporate Social Responsibility in the Arab region. The Network used these
opportunities to raise awareness and educate people on the benefits of adopting CSR in
their organizations. ACSRN's outreach helps to promote the voluntary adoption of CSR

policies and practices among businesses in the region.
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Deutsche Bank

Annual IIR CSR Conference

Sustainable Business Conference

The presentation hig

on the path of ‘business as usual

to ensure the healthy survival of the ple

they must be addressed together in order to ove

This significant event brought together prominent companies w

of sustainability principals in their corporate systems. Sharjah Chambe

initiative aimed to motivate the wider private sector to identify and implement sustaj
key economic sectors.

On the 1st of November, 2010, Mrs. Habiba Al Marashi was invited to talk about the Arabia CSR Network and its
activities during a get together of the Swedish entities. Her speech gave an overview of the Network and how it aimed

to focus on bringing the local and regional efforts that are undertaken at the corporate level to further CSR in the
Arab World.




Beverage Middle East

Tawasul’s Pioneers of Civil Society Awards
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2010 marked another successful year for the Arabia Corporate Social Responsibility
Network (ACSRN). The highlight of the year would undoubtedly be the 3rd cycle of the
Arabia Corporate Social Responsibility Awards, which underwent a reformatting well in
line with the growing scope and the popularity of the initiative. All aspects of the Awards
was critically reviewed in the run up to the awards last year, refining and modulating
wherever necessary, and bringing in a marked change in the overall standard. The advisors
and jury are of special mention, as are the guest speakers, all of whom provided valuable

support on an array of subjects related to the awards and the award forum.
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Villa No. 117 A, JMR - 68, Jumeirah - 1
Between Beach Centre and the Dubai Zoo
Tel: +971 344 8622, Tel: +971 334 8677
Email: admin@arabicsrnetwork.com
www.arabiacsrnetwork.com
www.arabiacsrawards.com
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